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Suppliers and MultiLine Reps Exhibiting at Show

MAILING & SHIPPING ADDRESS
45 Potter Drive
Belleville, Ml 48111

Admore, American Greenwood, Apothecary Products, Ash City, Berlekamp
Plastics, Inc., Casual Image, Charles River Apparel, E.A. Dion, Evans Manu-
facturing, Field Enterprises, Gold Bond, Heritage Sportswear, Howard Miller
Clock, Hub Pen Co., Jim Dunn & Company, Lanco Corporation, Landway,
Leeds/Bullet/Journalbooks, Norwood/BIC, PantherVision, PJS, Inc., Peerless
Umbrella, Powerbag, Preferred Lines Marketing, Prime Resources Corp., S & S
Activewear, Sabina, SanMar, Star Marketing, Sweet Nut Tree, Target Indus-
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Email Adonna@mi pp
Web SiteAwww. mip



https://www.sagemember.com/we/we.dll/ShowRegister?UID=28430&ShowID=400
http://www.mippa.org

Qo

MICHIGAN PROMOTIONAL

Vi

== 2

PROFESSIONALS ASSOCIATION

AA JULY/ AUG

PAGE 2

VOLUME 27 A NO. 4

MiPPA President Roger Burnett of Workflow One

Social media has blowr
S Open the doors of the
U s2NI RO LF
& have a Facebook ac-
count and made a deci
sion to join today, by
the end of the week
@ 2dzQR KI @S

names and faces that
@2dzQR f 2y 3
than you could shake a|
aGA0l tio
already, give it a try if
O2yySOi s6Ai0K

8 2dz2QR G2

fA1S

Those that know me know | am an avid participant in all thing

a20ALf YSRAIFL® /2yaSldsSyifte:x
connected with hundreds of people, and feel as though any
of them is but a keystroke away from me.

2KIG adNR1Sa YSI K26SOSNE
know.

A

Conversation amongst our Board of Directors frequently turn|
toward ways to encourage people in the Promotional Produc
AYRdAzZGNE KSNB Ay aAOKAIlLYy i
call our focus on this topic almost maniacal. We spend lots (
time talking about and trying ways to grow membership. Wh
S R2y QG &aSSY (2 1y26 Aa K2
of our social circle to invite them in.

So, | picked up the phone. | called the executive staff at two
the larger distributorships in town to see if they would be inte
ested in meeting me. Not to give them a sales pitch on joinin
MiPPA, mind you, just for a conversation amongst peers sp¢
cific to this crazy industry that we all call home. Guess what
In no time flat, | had a lunch appointment with one contact ar
a second one coming with the other person that | reached ol
to. What a concept. Make an-person contact, get a meeting

Now, | must admit, | DID use my social media savvy to learn
little about the two people that | was interested in contacting,
6dzi L RARYQG KI@8 (2 adyR |
LinkedIn message to get the meeting. Just a plain old phong
call!

So, there | sat, having lunch at Panera with this EVP of Sale
and he said:
aelr 1yz26z LQ@S ltglea ¢
LI NIAOALN GAy3AZ o0dzi L 2dz
meet, and | have lots of other things to do, so thank

GFNRASYR NBJ| ¢

112

you for taking the time to reach out to me personally.

[ SG4Qa 1SSLI GFrfl1Ay3az FYyR L

€ and getting to know some of the other association
YSYO0SNAE

LayQid GKFG K2¢ AdG '[2!  { 32S&K

standing of who they might encounter, what seems like an
\, unnecessary or avoidable situation becomes less threatening,
and perhaps even enjoyable. What was perceived to be akin
to a trip to the dentist became a day at the beach.

= Often, | hear from members that the reason for their partici-
LI GA2Yy Aa FT2NJ GKS NBflFldA2yaKkAL
L result of being a member. As | mentioned in my letter last
month, one of the core values we provide is in the opportuni-
{i ties for people in the industry to spend time with one another
in a comfortable environment.

JS
Each time | make a new connection, one of the questions | L
onk € gl &a al Aay az2Kz2 StasS Ay (K
YSSiaKé LQ@S ySOSNI KIR a2YS2y¢
ézyé itKSeQR tA1S I OKIyOS dzLag
hdzZNE A& | dzyAljdzS OKIFyOS G2 St
Sézvézyé ySg G2 (GKS LI NILekK L 20
b ter about our MiPPA gplf out[ng anq dinner and rqaybe you
willask yourselEd DSS GKIu f221SR f A)\ll_sﬁ X

L &aA3y dzLJ F2NJ GKFdKe

f
at Let us know about a social event that you might like to spear-

6KSIR (KIF{ ¢62dzZ R 0SS 2F AyGaSuBas
a2YS2yS @2dzQR [LY9 G2 YSS{G o dz
Orttz OFftt YSI 2NJ52YyYylX | yR ¢

ol half.
r_

g | look forward to seeing you all Septembét & our fall table
- top show. | hope you will join us early for breakfast and listen
¥ to my program as well as give your input for new nominations
? to the board of directors

Roger
a

(Roger Burnett is the National Director of Promotional Marketing for

22N Fft26 hySz w!/ .2FNR { SONEBJi| NE
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Setting an example is not the main means of influ-
encing others, it is the only means.

QAlbert Einsteir _
2R
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Dry Blend, each shirtis
ility doublestitched into

So while the Gildan tees are many, you
need just one source to get them all,
S&S Activewear. Thanks to our centrally-
located warehouse, your order is delivered
fast, and in a single shipment. And as

4 : v i Long Sl Teshirt -
always with S&S, you enjoy the added B : / 8388 &esi\;ert ss|eleve

T-shirt — 8000

convenience of receiving a single invoice.
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Employees of Crystal D, a Leading Supplier of Corporate
Awards and Plaques, Donate 17 Pints of Blood

June 7, 201@ St. Paul, Minn¢ www.crystatd.com¢ Employees of
Crystal D, a leading supplier of corporate awards and plaques, do-
nated 17 pints of blood through the American Red Cross Bloodmo-
bile.

G2S IINB a2 OGKNAttSR G2z 2yO0S | 3t ;
2SS &4l @SR pm fAGS&E GKA& &SENHE &l ¢
dinator and blood drive organizer. This is the fifth year that Crystal
D has hosted a blood drive. The company coordinates the drive with
YSAIKO2NRAY I o0dzaAySaa 21 NYSNERQ {4

About Crystal D

Crystal D has been a leading supplier of corporate awards to the
promotional products industry for more than 15 years. With a total

of 1,000+ awards and plaques, eight imprint processes and eight
substrates from which to choose, CrystalBiK S | 2YS 2F a¢
2 h2 9 F T@yStdl © maximizes technology to communicate

with promotional product consultants via a highly functional web-

site and an online order tracking system. For more information, visit
www.crystatd.com




