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ά¦ƴƭŜǎǎ ȅƻǳ ǿŀƭƪ ƻǳǘ ƛƴǘƻ ǘƘŜ ǳƴƪƴƻǿƴΣ ǘƘŜ ƻŘŘǎ ƻŦ ƳŀƪƛƴƎ ŀ ǇǊƻŦƻǳƴŘ  

ŘƛŦŦŜǊŜƴŎŜ ƛƴ ȅƻǳǊ ƭƛŦŜ ŀǊŜ ǇǊŜǘǘȅ ƭƻǿΦέ   ~ Tom Peters 

Suppliers and Multi-Line Reps Exhibiting at Show 

Admore, American Greenwood, Apothecary Products, Ash City, Berlekamp 

Plastics, Inc.,     Casual Image, Charles River Apparel, E.A. Dion, Evans Manu-

facturing, Field Enterprises, Gold Bond, Heritage Sportswear, Howard Miller 

Clock, Hub Pen Co., Jim Dunn & Company, Lanco Corporation, Landway, 

Leeds/Bullet/Journalbooks, Norwood/BIC, PantherVision, PJS, Inc., Peerless 

Umbrella, Powerbag, Preferred Lines Marketing, Prime Resources Corp., S & S 

Activewear,  Sabina, SanMar, Star Marketing, Sweet Nut Tree, Target Indus-

Click Here To Register 

www.mippa.org or 734-699-6767 

https://www.sagemember.com/we/we.dll/ShowRegister?UID=28430&ShowID=400
http://www.mippa.org


Social media has blown 
open the doors of the 
ǿƻǊƭŘΦ  LŦ ȅƻǳ ŘƻƴΩǘ 
have a Facebook ac-
count and made a deci-
sion to join today, by 
the end of the week 
ȅƻǳΩŘ ƘŀǾŜ ƳƻǊŜ 
άŦǊƛŜƴŘ ǊŜǉǳŜǎǘǎέ ŦǊƻƳ 
names and faces that 
ȅƻǳΩŘ ƭƻƴƎ ŦƻǊƎƻǘǘŜƴ 
than you could shake a 
ǎǘƛŎƪ ŀǘΦ  LŦ ȅƻǳ ƘŀǾŜƴΩǘ 
already, give it a try if 

ȅƻǳΩŘ ƭƛƪŜ ǘƻ ŎƻƴƴŜŎǘ ǿƛǘƘ ǘƘƻǎŜ ŦǊƻƳ ȅƻǳǊ ǇŀǎǘΦ 

Those that know me know I am an avid participant in all things 
ǎƻŎƛŀƭ ƳŜŘƛŀΦ /ƻƴǎŜǉǳŜƴǘƭȅΣ Ƴȅ ǿƻǊƭŘ Ƙŀǎ ƎǊƻǿƴ ƭŀǊƎŜǊΦ  LΩƳ 
connected with hundreds of people, and feel as though any one 
of them is but a keystroke away from me. 

²Ƙŀǘ ǎǘǊƛƪŜǎ ƳŜΣ ƘƻǿŜǾŜǊΣ ƛǎ ƴƻǘ ǿƘƻ L ƪƴƻǿΦ  LǘΩǎ ǿƘƻ L 5hbΩ¢ 
know. 

Conversation amongst our Board of Directors frequently turns 
toward ways to encourage people in the Promotional Products 
ƛƴŘǳǎǘǊȅ ƘŜǊŜ ƛƴ aƛŎƘƛƎŀƴ ǘƻ ƎŜǘ ƛƴǾƻƭǾŜŘ ƛƴ ǘƘŜ ŀǎǎƻŎƛŀǘƛƻƴΦ  LΩŘ 
call our focus on this topic almost maniacal.  We spend lots of 
time talking about and trying ways to grow membership.  What 
ǿŜ ŘƻƴΩǘ ǎŜŜƳ ǘƻ ƪƴƻǿ ƛǎ Ƙƻǿ ǘƻ ŦƛƴŘ ǇŜƻǇƭŜ ǘƘŀǘ ŀǊŜ ƻǳǘǎƛŘŜ 
of our social circle to invite them in. 

So, I picked up the phone.  I called the executive staff at two of 
the larger distributorships in town to see if they would be inter-
ested in meeting me.  Not to give them a sales pitch on joining 
MiPPA, mind you, just for a conversation amongst peers spe-
cific to this crazy industry that we all call home.  Guess what?  
In no time flat, I had a lunch appointment with one contact and 
a second one coming with the other person that I reached out 
to.  What a concept.  Make an in-person contact, get a meeting! 

Now, I must admit, I DID use my social media savvy to learn a 
little about the two people that I was interested in contacting, 
ōǳǘ L ŘƛŘƴΩǘ ƘŀǾŜ ǘƻ ǎŜƴŘ ŀ CŀŎŜōƻƻƪ ŦǊƛŜƴŘ ǊŜǉǳŜǎǘ ƻǊ ŀ 
LinkedIn message to get the meeting.  Just a plain old phone 
call! 

So, there I sat, having lunch at Panera with this EVP of Sales, 
and he said: 

άȅŀ ƪƴƻǿΣ LΩǾŜ ŀƭǿŀȅǎ ¢Ih¦DI¢ ŀōƻǳǘ ƎƛǾƛƴƎ ōŀŎƪ ŀƴŘ 
ǇŀǊǘƛŎƛǇŀǘƛƴƎΣ ōǳǘ L Ƨǳǎǘ ǿŀǎƴΩǘ ǊŜŀƭƭȅ ǎǳǊŜ ǿƘƻ LΩŘ 
meet, and I have lots of other things to do, so thank 

MiPPA President Roger Burnett of Workflow One 

you for taking the time to reach out to me personally.  
[ŜǘΩǎ ƪŜŜǇ ǘŀƭƪƛƴƎΣ ŀƴŘ L ƭƻƻƪ ŦƻǊǿŀǊŘ ǘƻ ǇŀǊǘƛŎƛǇŀǘƛƴƎ 
and getting to know some of the other association 
ƳŜƳōŜǊǎέ 

LǎƴΩǘ ǘƘŀǘ Ƙƻǿ ƛǘ ![²!¸{ ƎƻŜǎΚ  hƴŎŜ ǇŜƻǇƭŜ ƎŜǘ ŀƴ ǳƴŘŜǊπ
standing of who they might encounter, what seems like an 
unnecessary or avoidable situation becomes less threatening, 
and perhaps even enjoyable.  What was perceived to be akin 
to a trip to the dentist became a day at the beach. 

Often, I hear from members that the reason for their partici-
Ǉŀǘƛƻƴ ƛǎ ŦƻǊ ǘƘŜ ǊŜƭŀǘƛƻƴǎƘƛǇǎ ǘƘŜȅΩǾŜ ōŜŜƴ ŀōƭŜ ǘƻ ŦƻǊƎŜ ŀǎ ŀ 
result of being a member.  As I mentioned in my letter last 
month, one of the core values we provide is in the opportuni-
ties for people in the industry to spend time with one another 
in a comfortable environment. 

Each time I make a new connection, one of the questions I 
ŀƭǿŀȅǎ ŀǎƪ ƛǎΥ ά²Ƙƻ ŜƭǎŜ ƛƴ ǘƘŜ ƛƴŘǳǎǘǊȅ ǿƻǳƭŘ ȅƻǳ ƭƛƪŜ ǘƻ 
ƳŜŜǘΚέ  LΩǾŜ ƴŜǾŜǊ ƘŀŘ ǎƻƳŜƻƴŜ ǘŜƭƭ ƳŜ ǘƘŜǊŜ ǿŀǎƴΩǘ ǎƻƳŜπ
ƻƴŜ ǘƘŜȅΩŘ ƭƛƪŜ ŀ ŎƘŀƴŎŜ ǘƻ ƎŜǘ ǘƻ ƪƴƻǿΦ 

hǳǊǎ ƛǎ ŀ ǳƴƛǉǳŜ ŎƘŀƴŎŜ ǘƻ ƭŜŀǊƴ ŀƴŘ ǎƘŀǊŜΦ  ²ƻƴΩǘ ȅƻǳ ƛƴǾƛǘŜ 
ǎƻƳŜƻƴŜ ƴŜǿ ǘƻ ǘƘŜ ǇŀǊǘȅΚ  ¸ƻǳΩƭƭ ǊŜŀŘ ŘŜǘŀƛƭǎ ƛƴ ǘƘƛǎ ƴŜǿǎƭŜǘπ
ter about our MiPPA golf outing and dinner and maybe you 
will ask yourself ς άDŜŜ ǘƘŀǘ ƭƻƻƪŜŘ ƭƛƪŜ ŀ ƎǊŜŀǘ ŘŀȅΣ ǿƘȅ ŘƛŘƴΩǘ 
L ǎƛƎƴ ǳǇ ŦƻǊ ǘƘŀǘΚέ 

Let us know about a social event that you might like to spear-
ƘŜŀŘ ǘƘŀǘ ǿƻǳƭŘ ōŜ ƻŦ ƛƴǘŜǊŜǎǘ ǘƻ ǘƘŜ ƳŜƳōŜǊǎƘƛǇΦ LŦ ǘƘŜǊŜΩǎ 
ǎƻƳŜƻƴŜ ȅƻǳΩŘ [LY9 ǘƻ ƳŜŜǘ ōǳǘ ŘƻƴΩǘ ƘŀǾŜ ǘƘŜ ƎǳƳǇǘƛƻƴ ǘƻ 
ŎŀƭƭΣ Ŏŀƭƭ ƳŜΣ ƻǊ 5ƻƴƴŀΣ ŀƴŘ ǿŜΩƭƭ ƳŀƪŜ ǘƘŜ Ŏŀƭƭ ƻƴ ¸h¦w ōŜπ
half. 

I look forward to seeing you all September 8th at our fall table 

top show.  I hope you will join us early for breakfast and listen 

to my program as well as give your input for new nominations 

to the board of directors  

Roger  

(Roger Burnett is the National Director of Promotional Marketing for 

²ƻǊƪŦƭƻǿ hƴŜΣ w!/ .ƻŀǊŘ {ŜŎǊŜǘŀǊȅ ŀƴŘ aƛtt!Ωǎ w!/ 5ŜƭŜƎŀǘŜΦύ 

 

Setting an example is not the main means of influ-

encing others; it is the only means.           

QAlbert Einstein 
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Employees of Crystal D, a Leading Supplier of Corporate 
Awards and Plaques, Donate 17 Pints of Blood 

June 7, 2010 ς St. Paul, Minn. ς www.crystal-d.com ς Employees of 
Crystal D, a leading supplier of corporate awards and plaques, do-
nated 17 pints of blood through the American Red Cross Bloodmo-
bile.  

ά²Ŝ ŀǊŜ ǎƻ ǘƘǊƛƭƭŜŘ ǘƻΣ ƻƴŎŜ ŀƎŀƛƴΣ ŎƻƴǘǊƛōǳǘŜ ǘƻ ǘƘŜ .ƭƻƻŘƳƻōƛƭŜΦ 
²Ŝ ǎŀǾŜŘ рм ƭƛǾŜǎ ǘƘƛǎ ȅŜŀǊΗέ ǎŀȅǎ .ǊƛŘƎŜǘ 5ŀƘƭƎǊŜƴΣ ƳŀǊƪŜǘƛƴƎ ŎƻƻǊπ
dinator and blood drive organizer.  This is the fifth year that Crystal 
D has hosted a blood drive. The company coordinates the drive with 
ƴŜƛƎƘōƻǊƛƴƎ ōǳǎƛƴŜǎǎ ²ŀǊƴŜǊǎΩ {ǘŜƭƭƛŀƴΦ  

About Crystal D 
 
Crystal D has been a leading supplier of corporate awards to the 
promotional products industry for more than 15 years. With a total 
of 1,000+ awards and plaques, eight imprint processes and eight 
substrates from which to choose, Crystal D is ¢ƘŜ IƻƳŜ ƻŦ ά¢ƘŜ 
²h² 9ŦŦŜŎǘέϯΦ  Crystal D maximizes technology to communicate 
with promotional product consultants via a highly functional web-
site and an online order tracking system. For more information, visit 
www.crystal-d.com. 

  


